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Kazakhstan's business tourism prospects in the context of digitalization

Abstract. The demand for business fourism has grown alongside economic development and globalization. It
plays a key role in fostering business, cultural, and scientific connections between regions and countries.
International organizations such as the UN, UNWTO, ICCA, and MPI recognize its economic significance.
Business tourism differs from fraditional fourism in its seasonality, exclusivity, predictability, and need for
specialized infrastructure. This study explores the digitalization of business tourism in Kazakhstan and its
impact on organizing business events. It examines modern trends and digital fools that enhance planning
and execution, including online platforms, mobile applications, and virtual reality. These fechnologies are
reshaping corporate events, conferences, and exhibitions. The study highlights digitalization’s benefits,
such as improved accessibility, service quality, and cost reduction. It provides successful case studies
and recommendations for implementing innovative solutions in business tourism for companies and
government agencies. Additionally, the research addresses Kazakhstan’s development priorities and
challenges amid rapid global digitalization. By leveraging digital tools, Kazakhstan can strengthen its
position in the business tourism sector, improve efficiency, and enhance its global competitiveness. The
findings offer practical strategies for adapting fo the evolving demands of the digital era.

Key words: business fourism, digitalization, digital technologies, business events, virtual platforms, MICE.

TaeyBaeBa AMTOAKBIH TAeyBarKbI3bl, TpyLwesa LLiapadar ANTMyXxamBeToBHA,
Pcanant EpanaH Cepukosiny, Crneybaesa Mapan CepixaHoBHA, AMpeHOBA aams KanGaposHO

LUndppAaHABIPY XOFACQNBIHAGFbI KO3AKCTAOHHBIH, iCKEePAIK TYpU3MiHiH, KeAeweri

AHAQTNA. ICKEPAIK TYPU3MIre CYPAHBIC SKOHOMMKAABIK AGMY MEH XXAhAHAQHYMEH KaTap ecTi. OA anMaKTap
MEH eAAEepP OPACBIHACFbI ICKEPAIK, MOAEHN XXOHE fbiAbIMM OAMAQHBICTAPABI AQMBITYAQ MAHbI3AbI
peA atkapaabl. bYY, UNWTO (BipikkeH Y¥ATTOP YMbiMblHbIH, AYHUEXY3IAIK TypUCTIK yibimMbl), ICCA
(XaAbIKAPAAbIK KOHIPECCTEP MEH KOHBEHLMSIAQR KAYbIMAQCTbIFbI), MPI (XOABIKOPAABIK KOCibn kespecy-
AEP KAYBIMAQCTBIFbI) CUSIKTbI XOABIKAPAABIK, YABIMACPR OHbIH, SKOHOMUKAAbIK, MAHBI3ABIABFBIH MOMbIHACK-
Abl. ICKEPAIK TYPU3M ASCTYPAI TYPUIMHEH MAYCHIMABIABKFBIMEH, SKCKAIO3UBTIAINMEH, BOAKAMABIABFBIMEH
YKOHE APHAMbI UHOPAKYPIABIMAbI KODKET €TYIMEH epeKkLLeAeHeAl. byA 3epTrey Ka3aKCTAHAOFbI ICKEPAIK
TYPU3MAI LMOPACGHABIPYAbI XXOHE OHbIH, ICKEPAIK iC-LUIAPAAAPAbB! YMBIMAQCTLIDYFA ocepiH 3epTrenal. OA
YKOCTAPAQY MEH OPbIHAQYAbBI XXAKCAPTATbIH 3AMAHAYU TREHATEP MEH LMPPABIK KYPOAAACPABI, COHbIH,
ilWiHAE OHAQWH MAQTGOPMAAAPABI, MOBUABAI KOCBIMLLAAOPAbI XXOHE BUPTYOAAD! LLUBIHABIKTbI 3€PTTENA.
ByA TEXHOAOTVSIAQP KOPMOPATUBTIK IC-LUIAPAAQPAbI, KOHPEPEHUMIAQPAbI XXOHE KOPMEAEPAI ©3rEPTYAE.
3epTrey KOA KETIMAIAIKTI XOKCAPTY, KbI3MET KepCeTy CAMACbIH XAKCAPTY YKSHE LUbKbIHAQPAbLI O3aM-
TY CUSIKTbI LMOPACHABIDYABIH, QPTBIKLWBLIABIKTAPBIH kepceTeai. OA KOMMNAHUIAQP MEH MEMAEKETTIK Op-
FTOHAQP YLWIH ICKEPAIK TYPU3MAE MHHOBALMSIABLIK LLIELWIMAEPAI €Hridy GOMbIHLLA TAOLICTbI MbICOAACLAD!
YKOHE YCbIHbICTAPABI YCbIHOABI. BYFOH KOCQ, 3epTTey XbIAAOM XXANAHABIK LIMGPACHABIDY YKOFAQMBIHAQ
Ka3aKCTAHHbBIH, AGMY 6ACBIMABIKTAPLI MEH KMbIHABIKTAPbLIH KAPACTbIPAAbLI. CAHABIK KYPOAACLABI NIANAQ-
AQHQ OTbIPbIN, KA3AKCTAH iICKEPAIK TYPU3M CEKTOPBIHACKbI MO3ULMSCHIH HbIFQMTBLIM, TUIMAIAIKTI QPTTLIDbIM,
XahaHAbIK 6acekere KABIAETTIAINH apTTbipA AACAbI. 3epTTeyAIH HETMKECT LMOPABIK ABYIDAIH AQMbIN KEAE
YKATKOH TAOAQNTAPBIHA 6EMIMAEAYAIH, MOAKTUKAABIK, CTRATEMNSIAQPbIH YCbIHOADI.

TymniH ce3pep: iICKEPAIK TYPU3M, LIUGPACHABIDY, LIMDPABIK TEXHOAOTUSIAOR, BU3HEC IC-LLAPAAQP, BUPTYOAAbI NAQT-
dopmanap, MICE.
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TaeybaeBa ANTOAKBIH TAeyBarKbI3bl, TpyLlesa LLapadar AnTMyxamOeTosHA, PCOAAMH EPAQH
Cepukosumy, Crneybaesa Mapan CepxkaHoBHA, AMPeHoBA [aans KanGaposHO

MepcneKkTnebl AEAOBOro TypunamMa KasaxcTaHa B YCAOBUSX LUPPOBU3ALUN

AHHOTAUMA. CNpOC HO AEAOBOM TYPK3M BbIPOC BMECTE C SKOHOMUYECKUM PA3BUTUEM 1 TAOBAAM3ALmEN. OH
UIPOET KAIOYEBYIO POAb B PA3BUTUN AEAOBBIX, KYABTYPHBIX M HOYYHbBIX CBSI3EN MEXAY PETMOHAMU 1 CTPO-
HOMK. MEeXAYHOPOAHBIE OPraHN3ALIMK, TaKMe KaK Opranmaaums oobeamnHeHHbIX Haum (UNO), Bcemmp-
Has TypucTtckast opraHmsaums OOH (UNWTO), MexayHApOAHAST ACCOUMALIMS KOHIPECCOB 1 Cbe3A0B
(ICCA), MexayHapoaHas accoumaumst npodecCnoHaAbHbIX BCTpey (MPI), MpU3HAKOT ero aKOHOMUYe-
CKYIO 3HOYNMOCTb. AEAOBOM TYPU3M OTAUYOETCS OT TPAAULIMOHHOTO TYPM3MA CBOEN CE30HHOCTBIO, SKC-
KAKO3MBHOCTBIO, MPEACKA3YEMOCTBIO M MOTPEBOHOCTHIO B CNELIMAAN3UPOBAHHOM MHPPACTPYKTYPE. B 3TOM
NCCAEAOBAHNN M3yHOETCS LIMPOBM3ALMS AEAOBOTO Typr3Ma B KA3OXCTOHE U ee BAWSIHME HA OpPraHu-
30O AEAOBBIX MEPOMPUSITUN. B HEM 13Y4QIOTCST COBPEMEHHbBIE TEHAEHLIMN U LIMPPOBLIE UHCTPYMEHTHI,
KOTOPbIE YAYYLLIQKOT MACHUPOBAHME N UCMIOAHEHWE, BKAKOYASI OHAQMH-NMACTHOPMbI, MOBOVABHbBIE MPUAOXKE-
HWS 1 BUPTYOABHYHO PEAABHOCTb. DTV TEXHOAOTUN MEHSIKOT KOPMOPATYBHBIE MEPOMPUSITUAS, KOHEPEHLMN
1 BBICTOBKW. B MICCAEAOBAHMN MOAYEPKMBAIOTCS NMPENMYLLECTBA LIMGPOBU3ALMN, TAOKME KAK YAYYLLEHNE
AOCTYMHOCTU, KAYECTBA OOCAY>KUBAHWS 1 CHMDKEHME 3ATPAT. B HEM MPUBOASITCS YCMELIHbIE MPUMEPSI 1
PEKOMEHAALIMM MO BHEAPEHNIO MHHOBALIMOHHbIX PeLleHWn B chepe AEAOBOTrO TYPU3MA AAST KOMIAHWA U
FOCYAQPCTBEHHBIX YHPEXAEHUIN. KpOMme TOro, B UICCAEAOBAHNM PACCMATPUBAKOTCS MPUOPUTETHI U NPO-
OAeMbI PA3BUTMSI KA3OXCTAHA B YCAOBUSIX BbICTPOM TAOBAABHOW LMOPOBM3ALIMM. VICMOAB3YS LindpOBbIE
VHCTPYMEHTbI, KA3OXCTAH MOXET YKPEMUTb CBOM MO3NLMM B CEKTOPE AEAOBOTO TYPU3MQA, MOBLICUTL S¢-
HEKTUBHOCTb M MOBBICUTL CBOKO TAOBAABHYHO KOHKYPEHTOCNOCOOHOCTh. PE3YABTATEI MICCAEAOBOHMS MPEA-

AQIQOT MPAKTUYECKNE CTRATEMM AAQMTALMM K MEHSIFOLLIMMCS TOEBG0BAHNSIM LINGPOBOM STOXM.
KAlouYeBble CAOBA: ASAOBOV TYPU3M, LINGPOBM3ALMS, LMPPOBbLIE TEXHOAOTMN, BU3HEC-MEPOMPUSITIAS, BUDTYOAbHbIS

naardopmel, MICE.

Introduction. Business tourism is an effective
tool for developing economic relations and integra-
tion processes. Due to its connection with many sec-
tors of the economy, it possesses high cumulative
potential and significantly impacts the sustainable
socio-economic development of the region as a whole.

The development of business tourism positively
influences regional economies in several ways: it con-
tributes to economic growth, increases business turn-
over, supports small and medium-sized enterprises,
creates new jobs, and increases tax revenues to the
budget. It also attracts investments to the region’s
economy, improves the quality of life of residents,
boosts the volume of business, cultural-cognitive,
and sustainable tourism, and helps to create and pro-
mote the region’s brand. Moreover, it promotes goods,
services, research results, and educational services
provided by enterprises, organizations, and institu-
tions in domestic and international markets. Lastly,
it strengthens international and interregional ties and
establishes an infrastructure that meets the current
development trends in business tourism.

Business tourism can actively assist in developing
economic relations in all areas of culture between the
regions of our country and foreign states, primarily
neighboring countries. Additionally, it promotes the de-
velopment and implementation of innovations, expands
business connections, and serves as an effective tool
for attracting foreign capital to Kazakhstan’s economy.

The purpose of this study is to analyse the pros-
pects of business tourism development in Kazakhstan
in the context of digitalisation and to assess the im-

pact of modern digital tools on the organisation and
efficiency of business events. To realise the goal, the
following objectives of the study have been set:

- to examine the role of digitalisation in the
transformation of business tourism, including the key
trends and technologies shaping the industry;

- identify digital tools that enhance the efficiency
of business event organisation, such as online plat-
forms, mobile applications and virtual reality;

- evaluate the impact of digital transformation
on the availability, quality and cost-effectiveness of
business tourism services;

- to develop recommendations for companies
and government agencies on the use of digital solu-
tions to improve Kazakhstan’s competitiveness in
business tourism.

Despite the specific characteristics of each region,
there are common requirements for business tour-
ism: it should take place in regions with natural and
cultural attractions or architectural uniqueness, and
there should be modern infrastructure available [1].
The quality of the infrastructure is determined by the
conditions of international organizations, governing
bodies, and trade entities relevant to the region. The
development of infrastructure should be based on
public-private partnerships, utilizing modern tech-
nology and equipment when constructing business
tourism facilities. Moreover, events should be com-
prehensive (with congresses, conferences, exhibitions,
and seminars being focused on a single theme).

Kazakhstan’s business tourism market is charac-
terized by innovative and dynamic development as
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well as spontaneous growth [2]. Due to the lack of
concrete statistical data, it is impossible to qualita-
tively analyze the leading markets for business tour-
ism in Kazakhstan. However, even the available data
allows us to conclude the significance of the business
tourism market’s potential in our country. This sec-
tor is developing in the major cities of our country
- Astana and Almaty - due, first, to the presence of
the necessary infrastructure for business tourism,
and second, to the availability of transportation. The
financial capabilities in these regions also play an
important role in supporting and developing this type
of tourism. Additionally, traditional tourist centers
in the regions are actively being developed, which,
without a doubt, is linked to the economic growth
outside of metropolitan areas.

Thus, in recent years, Kazakhstan has been in-
creasingly taking a significant position in the global
business tourism market. Considering the country’s
strategic location at the crossroads of important trade
routes, as well as the active government policy on
attracting foreign investments and promoting entre-
preneurship, it is evident that business tourism in Ka-
zakhstan holds particular importance. Digitalization,
in turn, is enhancing this sector with new opportunities
and standards by introducing modern technologies for
organizing business events.

The transition to digital technologies not only
optimizes the processes of planning and conducting
business events but also significantly alters the ways
participants interact. Online participation platforms,
mobile applications, and project management tools are
becoming integral parts of business tourism, allow-
ing organizers to create flexible and responsive event
formats. Kazakhstan, which aligns with this digital
transformation, has the potential not only to attract
international events but also to realize its unique ideas.

Materials and methods. The theoretical foun-
dation of the study is based on the fundamental sci-
entific works of both foreign and domestic scholars
dedicated to the development of business tourism. The
materials that constitute the methodological basis of
the study include systematic and comparative analy-
ses of primary data published on internet resources,
economic-mathematical and statistical processing of
information, and content analyses.

As the informational foundation of the work, the
normative-legal acts, orders, and recommendations
of the Republic of Kazakhstan’s governmental bod-
ies, official statistical materials, publications from
international organizations (WTTC, UNWTO, ICCA),
international and national digital databases, as well
as publications in domestic and foreign media were
utilized.

Data from government agencies, as well as re-
ports and studies conducted by major analytical cen-
ters related to business tourism in Kazakhstan, were
used. Data on the number of organized events, par-
ticipants, revenues from business tourism, and other
related information formed the basis of the research.

Several methods of data collection and analysis
were employed to study the digitalization of business
tourism in Kazakhstan and to analyze the organiza-
tion of business events. The main focus was on both
quantitative and qualitative aspects, allowing for a
comprehensive understanding of the current state of
business tourism in the country.

Semi-structured interviews with experts in the
field of business tourism, representatives of the hotel
industry, conference services, and related associations
provided a deeper understanding of the trends and
issues commonly encountered in this sector.

The study also included an analysis of scientific
articles and publications dedicated to the digitaliza-
tion of the tourism sector and the specific aspects of
business tourism, drawing on both international and
local sources.

In addition, the research employed an integrated
approach, encompassing both quantitative and quali-
tative research methods. This allowed for a deeper
understanding of the characteristics and dynamics
of business tourism in the context of digitalization,
which is increasingly significant for the successful
development of this sector in Kazakhstan.

Thus, the methodological basis of the study is
based on an interdisciplinary approach that combines
elements of economic analysis, sociological research
and strategic management in tourism. The methods
used include:

- Content analysis of regulatory acts, strategic
programs and publications of international organiza-
tions (UNWTO, ICCA, MPI), which made it possible
to identify global benchmarks for the development
of business tourism;

- Systemic and comparative analysis applied to
various digital tools (online platforms, mobile ap-
plications, VR technologies) in order to assess their
effectiveness in the context of business events;

- Economic and statistical analysis based on of-
ficial data from government agencies, chambers of
commerce and industry and analytical agencies (for
example, data on the number of events, passenger
traffic, revenue in the service sector);

- Semi-structured expert interviews conducted
with representatives of exhibition companies, the hotel
sector and tourism associations, which made it pos-
sible to obtain empirical confirmation of the identified
trends and barriers to digitalization.
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The approach to case analysis is implemented in
the case method format, which included:

- selection and structured analysis of three flag-
ship events (EXPO-2017, Astana Economic Forum,
Congress of World and Traditional Religions);

- systematization of the effects of their digitaliza-
tion according to the criteria: influx of participants,
format transformation (hybrid events), media cover-
age, economic impact, infrastructure development;

- justification for the choice of cases is based on
their scale, international significance and the avail-
ability of open statistical and analytical sources.

Thus, the methodological tools of the study
provide a comprehensive and valid analysis

of the impact of digitalization on the develop-
ment of business tourism in Kazakhstan, cover-
ing both quantitative and qualitative parame-
ters.

Results. The development of all types of business
tourism is gaining momentum in Kazakhstan, with
exhibitions, forums, and conferences experiencing
the most rapid growth.

Most of the companies that organize events
related to business tourism have been operating
in the Kazakhstani market for over twenty years.
Almost all of them are concentrated in Astana and
Almaty [3]. The largest of these companies are
listed in Table 1.

Table 1 — List of exhibition and congress companies organizing events in the Republic of Kazakhstan

Company

Brief Description of the Company

1

2

Iteca (https://iteca.kz/ru/)

ITE Group Plc. An international exhibition company partner. Works mainly in Central
Asia, including Kazakhstan. The Kazakh company ITECA positions itself as a leading
company in organizing exhibitions and conferences in the market. The events cover a
wide range of topics across 17 economic sectors.

TNT Productions, Inc.
(https://www.tntexpo.kz/index-ru.html)

An international exhibition organizer, an American company with its main office located
in Washington, D.C. It is a member of the Society of Independent Show Organizers
(SISO) and the International Association of Exhibitions and Events (IAEE). It has con-
ducted over 100 events, including in Russia, Uzbekistan, Kyrgyzstan, Armenia, Georgia,
Romania, and Kazakhstan. It has been operating in Kazakhstan since 1995.

“Atakent-Expo” International Exhibi-
tion Company LLP (https://www.atak-
entexpo.kz/)

A leading company in Kazakhstan specializing in organizing international exhibitions
and fairs. The company serves not only state corporations and large companies but also
small and medium-sized enterprises.

Astana Expo Exhibition Company
(https://astana-expo.com/)

An integral part of organizing exhibitions includes organizing presentations, sympo-
siums, conferences, seminars, and roundtables with the participation of leading experts.
The focus of these events is to discuss the scientific and technical aspects of enterprise
activities and explore the secondary development paths of the industry.

Fair Expo Exhibition Company LLP
(https://www.fairexpo.kz/)

A leading company in organizing international exhibitions and fairs. It has been operating
independently since 1999.

“KAZEXPO” International Exhibition
Company LLP (http://www.kazexpo.
kz/)

Organizes international congresses and exhibitions in Kazakhstan, as well as Kazakh-
stan’s exhibitions abroad. Through close cooperation with embassies and trade represen-
tatives of foreign countries, it organizes seminars, training sessions, and presentations.

NS EXPO Exhibition Company LLP
(http://ns-expo.kz)

Specializes in organizing specialized exhibitions in Kazakhstan and was established in
2017.

The Chamber of Commerce and Invest-
ment of Almaty (https://alcci.kz/kk/ )

One of the key service areas is organizing business events. Over 350 events have been
held, with more than 26,250 participants.

“ExpoGroup” International Exhibition
Company (https://eldala.kz/dannye/
kompanii/6863-expogroup)

An international exhibition company specializing in organizing and conducting interna-
tional and regional exhibitions and fairs, established in 2010.

“TNT EXPO” LLP (https://www.
tntexpo.kz/index-ru.html)

A company specializing in organizing international exhibitions, seminars, and confer-
ences, as well as designing and constructing exhibition stands.

*Compiled by the authors

The companies’ thematic events cover 22 differ-
ent sectors of the economy, including: oil and gas,
energy, mining and metallurgy, construction, tourism,
transport and logistics, food industry and agriculture,
medicine, and more.

These events are held with the official support
of the Government of Kazakhstan, the Ministry of

Industry and Infrastructure Development, the Min-
istry of Energy, the Ministry of Health, the Ministry
of Labor and Social Protection, the Ministry of Ag-
riculture, the Ministry of Internal Affairs, and other
relevant ministries and committees of Kazakhstan,
as well as regional/city administrations and industry
associations.
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According to the Almaty Chamber of Commerce
and Investments, in 2022 Kazakhstan hosted 70 inter-
national exhibitions [Chamber of Commerce, 2023].
The distribution by categories was as follows (%):
home and office, agriculture — 11.4; construction,
medicine — 8.6; transport, logistics, urban, tourism —
4.3; culture, arts, crafts — 5.7.

In 2023-2024, a total of 8,348 events are planned
under the patronage of World Expo. Among these,
77 will take place in Kazakhstan: 75 exhibitions, 1
conference (in Astana), and 1 forum (in Almaty). The
number of international exhibitions held in Kazakh-

Home and office
Industrial Engineering

Construction

Agriculture

Food and beverages
Culture, Arts, Handicrafts
Energy. Electro Supply
Automobiles, Motorcycles

Security and Defence
Tourism

Medicine
Logistics, city

Transportation

(=]
(]

stan’s regions are as follows: Almaty — 39, Astana
—31, Atyrau and Pavlodar — 2 each, Karaganda, Shy-
mkent, and Ust-Kamenogorsk — 1 each [4, 5].

The structural sectoral directions of thematic
exhibitions in business tourism primarily fall into
the following categories: home and office; industrial
engineering; agriculture and agro; construction;
transport, logistics, urban development; medicine;
tourism; security and protection; automobiles and
motorcycles; energy and electrical equipment;
culture, arts, crafts; and food and beverages (see
figure 1).

-
=]
o
[
(=]
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Figure 1 — Structural Distribution of Leading Sectors by Frequency of International Exhibitions Held
in Kazakhstan’s Regions in 2023
Note — compiled based on the source [6]

In Kazakhstan, the “Astana Travel Expo” and the
“Tourism and Travel” international exhibition (KITF)
are regularly held.

The “Astana Travel Expo,” which was previ-
ously known as “Astana Leisure” from 2004 to 2021,
has established itself as a significant professional
event and an effective networking platform for dis-
cussing and working on the latest industry trends,
especially ahead of the autumn-winter tourist season.
In 2019, the event’s organizer gained the status of
being the operator of the major international PATA
Travel Mart.

The exhibitors at the exhibition include national
and regional tourism organizations, tour operators,
travel agencies, airlines, hotels, sanatoriums, and
holiday centers. The main upgrade of the exhibition
is an enhanced business program, which covers the
most relevant issues and proposals in the market and
provides answers to pressing questions, contribut-
ing to the training of qualified personnel using the
resources of the capital platform.

Participants of the “Astana Leisure” exhibition
have a unique opportunity to establish new business
connections, sign contracts with international, Ka-
zakhstani, Central Asian, Russian, Caucasian, and
other tourism companies, and learn about and share
innovations in the tourism industry.

The main sections of the exhibition include:
National and regional tourism organizations; Tour
operators and travel agencies; Airlines, Hotels,
boarding houses, and sanatoriums; Trade associa-
tions and organizations; Insurance and banking ser-
vices in tourism; Information technology in tourism;
Medical tourism.

Over the years, more than 25,000 professionals
from over 30 countries have attended the exhibition.
Each year, more than 90 companies participate [7].

The KITF (Kazakhstan International Tourism
Fair) has been held in Almaty since 2001. The expo-
sition is the largest professional platform for tourism
in Central Asia and is the main event in the country’s
tourism industry.
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Within the framework of KITF, international
agreements are signed, including memorandums,
agreements, and programs of interregional and cross-
border cooperation between countries. Addition-
ally, national councils, plenary sessions, roadshows,
seminars, presentations, and other industry events
are held, demonstrating the effectiveness of the ex-
hibition for the tourism market of Kazakhstan and
Central Asia.

The annual positive dynamics of the KITF expo-
sition is an indicator of the tourism services market.
It is here that international and local companies as-
sess market needs and consumer interest, study the
competitive environment, find new tools to increase
profits, and develop strategies for further work. Rep-
resentatives from over 30 countries participate.

KITF is not just a regular exhibition; it is a stra-
tegically important professional event that reflects
the overall state of the tourism industry, its individual
trends and directions, prospects for development, and
new opportunities.

Every year, KITF brings together more than
five thousand tourism professionals from around the
world, including tour operators, airlines, national and
regional tourism organizations, representatives of ac-
commodation facilities—hotels, wellness and medical
centers, developers and suppliers of IT technologies
in tourism, foreign real estate, and other sectors.

The main sections of the exhibition include: In-
ternational Tourism, Domestic Tourism, Medical and
Wellness Tourism, MICE-Business Tourism, and Real
Estate Abroad.

The “Tourism and Travel” exhibition has estab-
lished itself as a reliable platform for strengthening
international and interregional industry connections.
Special attention is given to the event by representa-
tives of state companies and diplomatic missions,
which bring their national stands to the exhibition.

Exhibition industry experts have awarded the
KITF exhibition the UFI quality mark (World As-
sociation of the Exhibition Industry) for its compli-
ance with the B2B international standards. Within the
framework of KITF, international agreements such
as memorandums, agreements, and interregional and
cross-border cooperation programs between countries,
as well as national agreements, plenary sessions, road-
shows, seminars, presentations, and other industry
events, are held. This demonstrates the effectiveness
of the exhibition for the tourism market of Kazakhstan
and Central Asia.

Impact of Exhibition Participation: The expansion
of the client (partner) base, increased brand awareness
of the company (products, services), strengthening of
existing partnerships, entry into new markets, launch
of new products (services), and research into the busi-
ness activities of competitors [8].

In recent years, Kazakhstan has been increasingly
recognized worldwide as a venue for international politi-
cal and sports events. Some notable examples include
the OSCE Summit (2010), the annual Astana Economic
Forum (AEF) since 2008, the Congtress of Leaders of
World and Traditional Religions held every three years
since 2003, as well as major international sports events
such as the 7th Winter Asian Games (Asiada-2011),
the 28th Winter Universiade in 2017, and EXPO-2017.
These significant international political and sports events
contribute to strengthening the country’s authority and
increasing its recognition on the global stage. Addition-
ally, business, cultural, and scientific ties between regions
and nations are also being reinforced.

Astana became the first city among CIS coun-
tries to host the 18th session of the UNWTO General
Assembly in October 2009. This event provided an
opportunity to introduce the country as a new tourist
destination and enhance the investment attractiveness
of the domestic tourism industry. Hosting the global
summit gave a significant boost to the capital’s devel-
opment, allowing it to showcase itself as a city with
developed infrastructure, as well as excellent congress
and exhibition capabilities. The session was attended
by over 700 delegates from 156 countries [9].

In December 2010, the OSCE Astana Summit
brought together heads of state and government, po-
litical leaders from 56 countries, nearly 600 represen-
tatives from international organizations, and 1,500
journalists who covered the forum.

From October 9 to 11, 2019, the VIII Global
Summit on Urban Tourism titled “Smart Cities - Smart
Destinations” was held at the Palace of Independence.
The event, organized by the Akimat of Astana and
UNWTO, focused on city management, new innova-
tions and technologies, and the widespread integra-
tion of tourism as a tool to develop sustainable and
inclusive cities [10].

The Astana Economic Forum (AEF) is one of the
world’s major international forums. Since 2008, the
AEF has annually brought together global leaders,
experts, and business community representatives to
seek solutions to the main economic and social chal-
lenges of our time (see Table 2).
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Table 2 — Chronology of the Astana Economic Forum (AEF)

Forum Year of the Event Number of Participants Number of participating countries

I AEF 2008 100 40
I AEF 2009 1150 59
11T AEF 2010 2000 50
IV AEF 2011 5000 80
V AEF 2012 6500 85
VI AEF 2013 12000 132
VII AEF 2014 10000 150
VIII AEF 2015 3000 90
IX AEF 2016 4500 90
X AEF 2017 8000 100
XI AEF 2018 5000 111
XIT AEF 2019 5600 74
Note — based on the source [11]

Table 2 shows that the Economic Forum was
not held between 2020 and 2022 due to the impact
of the pandemic [12]. The Congress of World and
Traditional Religions (CWTR) is held in Astana. The
events are attended by representatives from various

Christian, Islamic, Judaic, Buddhist, Daoist, Hindu,
Zoroastrian, and Shinto traditions, as well as leaders
from non-governmental organizations, states, and
international organizations, as well as prominent po-
litical, scientific, and social figures (table 3).

Table 3 — Chronology of the Congress of World and Traditional Religious Leaders

Convention Year of the Event Number of delegations Number of participating

countries
ICWTRL 2003 45 13
II CWTRL 2006 29 20
I CWTRL 2009 77 35
IV CWTRL 2012 85 40
V CWTRL 2015 80 42
VI CWTRL 2018 82 43
VII CWTRL 2022 100 50
Note — based on the source [13]

Developed countries have made it a tradition over
the past one and a half centuries to regularly meet
and showcase their achievements and assess their
successes. This tradition is known internationally
as an exhibition or EXPO, with EXPO symbolizing
industrialization. It is an international exhibition that
highlights technological advancements and innova-
tions, providing a platform for nations worldwide to
display their achievements and artifacts in various
fields of life. Today, 161 countries around the world
are members of this exhibition. To organize its activi-
ties, the International Exhibitions Bureau (BIE) has
been established.

Kazakhstan joined the International Exhibitions
Bureau (BIE) in 1997. The BIE continually stimulates
the development of countries hosting exhibitions, en-
sures the arrival of tourists, promotes national brands
and projects, and highlights national achievements.
An international exhibition serves as a powerful and

active tool in shaping a country’s favorable tourist
image. Millions of tourists attend these exhibitions,
prompting each country to build a unique pavilion
that showcases its economic and technological level
to the world.

World Universal EXPO exhibitions are interna-
tional events where countries present and showcase
their achievements in various fields such as economy,
science, technology, culture, and arts, as well as other
aspects of public life. Serving as symbols of indus-
trialization and open platforms for technological and
scientific achievements, these exhibitions have be-
come significant drivers of both global development
and tourism.

In 2014, Kazakhstan officially received the right
to host the EXPO-2017 international specialized exhi-
bition. At the 155th session of the General Assembly
of the BIE in Paris, the EXPO flag was handed over
to Kazakhstan.
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The EXPO-2017 exhibition was the first to be
held in Kazakhstan among the CIS member states.
The event, which took place in the city of Astana, gave
a new impetus to the development of the country’s
tourism sector, including business tourism.

Over the course of three years, construction work
was carried out on a total area of 174 hectares, with
the exhibition area covering 25 hectares.

In preparation for the EXPO-2017 international
exhibition, the national budget allocated 565.1 billion
KZT, or approximately 2.1 billion USD, in accor-
dance with the Law on the Republican Budget. Of
this amount, 1.58 billion KZT was allocated from
the budget of the city of Astana [14].

The EXPO-2017 exhibition provided a positive
boost to the country’s cultural life, contributed to the
development of the domestic tourism sector, and made
a significant impact on the national economy.

1,400 small and medium-sized businesses re-
ceived orders for goods and services amounting to
640 billion KZT. The turnover of shops in Astana
increased by 20%, and the number of visitors to shop-
ping and entertainment centers doubled. The number
of business entities in Astana grew by over 10%, and
the revenue from the service sector in the city in-
creased by 1.2 times [15].

Approximately 4 million people attended the
exhibition, which featured achievements from 115
countries and 22 international organizations, with
two-thirds of the attendees being youth and school-
children. On average, 40,000 to 50,000 people visited
the EXPO-2017 complex daily. The most visited pa-
vilion was Kazakhstan’s “Nur Alem,” which attracted
1.3 million visitors, including 600,000 foreigners.
During the international exhibition, guests visited the
“Ethno Village,” a national cultural complex show-
casing the life and traditions of the Kazakh ethnic
group. The complex also hosted the “The Spirit of
Astana” modern ethnic music festival. The “Astana
Opera” State Opera and Ballet Theater presented over
50 performances during the 93 days of the exhibi-
tion. The “Operalia Placido Domingo” competition,
founded and led by the world-renowned opera legend
Placido Domingo, took place in Astana, gathering 40
of the world’s best vocalists. Alongside the exhibi-
tion, unique exhibits were brought to the National
Museum, including “The Terracotta Army of Qin Shi
Huang,” “Searching for Shambhala: Masterpieces
from the Nicholas Roerich Museum in New York,”
and “Masterpieces of Russian Art from American
Private Collections.” During the 93 days of the exhibi-
tion, the museum attracted 3.5 million visitors [16].

The “Eurasia” Film Festival was held during
the exhibition and was accredited by international

producer associations alongside prestigious festivals
such as Cannes, Berlin, and Venice. As a result, As-
tana became a center of global culture during EXPO-
2017, which positively impacted the country’s image.
Firstly, foreigners visiting the exhibition had the op-
portunity to experience the lifestyle and culture of
the people living in the country firsthand. National
games were actively organized, performances such as
“Kyz Zhibek” were staged, and traditional music was
played. Secondly, all of this showcased the country’s
high level of intellectual and cultural development.

Hosting the exhibition provided a significant
boost to the tourism sector. The demand for tour op-
erators’ services nearly doubled. The influx of visi-
tors positively affected Kazakhstan’s civil aviation
indicators, with passenger traffic on domestic routes
increasing by 88% and on international routes by 30%.
During the three months of the exhibition, Astana
Airport served 1.5 million people [17].

There is a noticeable increase in the use of digi-
tal solutions for organizing and conducting business
events in Kazakhstan. Online conference platforms,
specialized event management apps, and network-
ing tools have become essential components in the
arsenal of business tourism managers. Notably, many
companies have started actively adopting hybrid event
formats, which allow for the integration of face-to-
face and virtual interactions.

The digitalization system undoubtedly enhances
the accessibility of business events. Participants from
different regions and countries can join events without
the need for travel, which reduces costs and saves
time. Additionally, data collected during events can
be used to better direct future events and improve the
overall experience for participants [18].

Despite the many advantages, digitalization
can also present certain challenges. One major issue
is the lack of reliable infrastructure in some regions
of Kazakhstan, which can limit the ability to host
virtual events. Additionally, continuous staff training
and adaptation to rapidly changing technologies are
required, which entails additional costs.

The successful examples of digitalization in or-
ganizing business events, such as the Astana Eco-
nomic Forum (AEF) and the Congress of World and
Traditional Religious Leaders (CWTR), demonstrate
how digital platforms have helped attract more par-
ticipants and improve interaction quality. Kazakhstan
achieved a high score in the global rankings for the
development of online services accessibility, with a
coefficient 0of 0.92 out of 1 [19].

Analysis shows that despite being in the early
stages of digitalization, Kazakhstan has significant
potential for further development in the business tour-
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ism sector. Many companies are revisiting hybrid
work formats, which open up new opportunities for
attracting international participants.

To successfully digitalize business tourism in Ka-
zakhstan, attention should be given to the following:

- developing infrastructure that ensures stable
internet access across various regions;

- training personnel specialized in new tech-
nologies;

- creating and implementing comprehensive
strategic plans for marketing and promoting business
events using digital channels.

In conclusion, digitalization of business tourism
in Kazakhstan has demonstrated its importance and
relevance. It is anticipated that further development
and implementation of innovative technologies in the
coming years will help Kazakhstan gain more active
positions in the international business tourism arena.

Thus, digitalization is among the key factors
contributing to the development of business tourism
in Kazakhstan. Successful implementation of digital
solutions can enhance the country’s competitiveness
and enable more effective and high-quality interac-
tions among participants in business events.

In the section of the research work “Materials
and Methods” the methods applied were previously
described, which allowed to ensure the scientific va-
lidity of the following conclusions:

- the leading companies organizing business
events in Kazakhstan were identified and classified
(presented in Table 1);

- data on digital tools (platforms, VR, mobile
applications) used in the practice of Kazakhstan ex-
hibitions, conferences and forums are presented,

- statistics on the development of business
tourism based on major events (EXPO-2017, AEF,
CWTR) are provided;

- economic and image effects of digitalization are
shown (increase in the flow of participants, growth
of air travel, increase in business activity in the re-
gions, etc.).

Discussion. The development of business tourism
in Kazakhstan is closely linked to economic growth,
globalisation and the increasing role of digital tech-
nologies. As digital technologies continue to transform
the tourism sector, Kazakhstan’s business tourism
industry is adapting to new trends to remain competi-
tive in the global market.

Digitalisation is changing business tourism by
improving accessibility, efficiency and the overall ex-
perience of participants. Technologies such as online
booking platforms, virtual event solutions, mobile
applications and artificial intelligence-based tools are
increasing the efficiency of business event planning

and execution. In Kazakhstan, these advances are en-
abling businesses and government agencies to attract
international conferences, exhibitions and corporate
meetings by offering seamless technology-enabled
event solutions.

One of the key benefits of digitalisation in busi-
ness tourism is its ability to reduce operational costs
while improving service quality. Virtual and hybrid
event formats that allow participants to attend con-
ferences remotely have gained significant popularity.
This not only increases accessibility, but also enhances
networking opportunities for businesses. The intro-
duction of digital solutions in Kazakhstan, including
automated registration systems and analytics based
on artificial intelligence, has helped to streamline
event management processes, reduce inefficiencies
and optimise resources.

Kazakhstan’s strategic geographical location at
the crossroads of Europe and Asia makes it an attrac-
tive centre for business tourism. The country’s infra-
structure, especially in major cities such as Astana
and Almaty, is constantly improving, with the devel-
opment of modern convention centres, business ho-
tels and transport networks. In addition, government
initiatives aimed at encouraging foreign investment
and entrepreneurship further strengthen Kazakhstan’s
position as a business tourism destination.

Despite these advantages, a number of chal-
lenges remain. The limited availability of digital
infrastructure in some regions, unstable internet
connectivity and the lack of specialised training
for digital event management hinder the full-scale
implementation of digital solutions. In addition,
the global nature of business tourism means that
Kazakhstan will have to compete with established
destinations such as Dubai, Singapore and European
capitals where digital innovation is already deeply
integrated into the industry.

To take full advantage of digitalisation, Kazakh-
stan needs to implement a comprehensive strategy
that integrates modern technologies into the business
tourism sector, which includes:

- increasing the use of artificial intelligence and
big data analytics to personalise business travel and
improve the efficiency of event planning;

- strengthening cybersecurity measures to secure
digital transactions and protect the data of interna-
tional business travellers;

- investing in digital infrastructure such as 5G
networks and smart meeting rooms to support high
quality virtual and hybrid events;

- providing specialised training for tourism and
hospitality professionals to effectively manage digital
tools when organising events.
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By implementing these technological advances,
Kazakhstan can strengthen its position as a leading
business tourism destination in the region. The in-
tegration of digital solutions will not only improve
the efficiency of business events, but also strengthen
the country’s global competitiveness in the rapidly
evolving digital economy.

Conclusion. The political and cultural events
held in Kazakhstan contribute to enhancing the coun-
try’s business rating and promote the development
of business tourism not only in metropolitan areas
but also in regional centers. An analysis of the state
of business tourism in Kazakhstan reveals that it is
growing, particularly in the capital city.

This growth was significantly influenced by
large-scale international events (such as the Astana
Economic Forum (AEF), the Congress of Leaders of
World and Traditional Religions (CLTR), EXPO-2017
and others), as well as the improvement of business
tourism infrastructure, including the opening of new
five-star hotels and other cultural facilities.

Research into the digitalization of business tour-
ism in Kazakhstan highlights several key aspects and
challenges faced by event organizers in this sector.
There has been a steady trend towards the integra-
tion of digital technologies in organizing business
events. The use of online platforms for participant
registration, virtual conferences, and webinars has
significantly streamlined the organization process and
increased event accessibility for a wider audience.

Digitalization allows for the optimization of
costs and resources, which is crucial for organizations
aiming to enhance the effectiveness of their events.
Modern tools such as CRM systems and project man-
agement platforms contribute to a high level of coor-
dination and interaction among all participants [20].

With its strategic location and developing infra-
structure, Kazakhstan has the potential to become a
hub for business tourism in Central Asia. Digitaliza-
tion can act as a catalyst for attracting international
events and conferences, which in turn will impact the
development of the country’s tourism sector.

Despite these advantages, there are significant
challenges. These include insufficient digital infra-
structure in some regions, a shortage of skilled pro-
fessionals, and the need to implement digital security
standards. These factors could hinder the development
of business tourism and may require additional at-
tention from both government bodies and the private
sector.

There is also a growing need to integrate new
technologies such as artificial intelligence, big data,
and virtual reality into business tourism. These tech-
nologies can enhance service quality, improve cus-
tomer interaction, and make events more memorable.

Thus, the results of the study allow us to formu-
late structured conclusions and offer targeted recom-
mendations to various categories of stakeholders,
which emphasizes both the scientific novelty and the
applied significance of the work (Table 4).

Table 4 - Targeted recommendations to various categories of stakeholders

No Stakeholders

Proposals

1

For government agencies
and strategic planning
bodies

- Digitalization of business tourism is an important element of economic modernization and con-
tributes to the integration of Kazakhstan into the global business space;

- The state needs to develop a national strategy for digital transformation in the MICE sector, in-
cluding measures to develop infrastructure (in particular, in the regions), stimulate public-private
partnerships and support innovative platforms;

- It is necessary to invest in the development of digital literacy and competencies of personnel
in the tourism sector, including the creation of certification programs and training modules for
specialists.

2 For representatives of | - The use of hybrid event formats and the introduction of online platforms, CRM systems, virtual
exhibition and MICE |and augmented reality allows you to increase coverage, reduce costs and increase the involvement
companies of participants;

- It is necessary to adapt business models to the new realities of digitalization, integrating big data
analytics and personalized services;
- As successful practices, it is recommended to use the experience of organizing EXPO-2017,
AEF, CWTR, where digital technologies became a tool for attracting an international audience.

3 For the scientific and |- The results obtained confirm the importance of studying digitalization in the context of regional

academic community

characteristics and sectoral differences;

- A promising direction for further research is to assess the effectiveness of digital solutions in the
MICE industry using quantitative models, as well as analyze the impact of digitalization on the
sustainability of tourism value chains;

- The article forms a theoretical and methodological basis for subsequent empirical research in the
field of digital tourism in the countries of Central Asia.

*Compiled by the authors

70

Typu3M, AOCYT U TOCTEMPUUMCTBO

N2 2(9) 2025



Tleubayeva A.T., Trusheva S.A., Rsaldin Y.S., Siyeubayeva M.S, Amrenova G.K. il

ism in Kazakhstan represents a crucial step towards
modernizing the sector and increasing its competitive-
ness on the international stage. To ensure Kazakh-

In conclusion, the digitalization of business tour- ~ stan’s prominent place in the global tourism arena, it
is essential to continue investing in digital infrastruc-
ture, training professionals, and adopting innovative

approaches to event organization.
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